Philanthropy Centro Studi
Legal Address: Piazza della Vittoria 15, Forli 47121
Operative Address: Via Filippo Corridoni 18, 47121 Forli, Italy
e-mail: philanthropy@fundraising.it;
Web: www.fundraising.it; www.philanthrpy.it

Philanthropy Centro Studi is author, consultant, speaker, and trainer in fundraising.

Philanthropy Centro Studi has a strong international profile and a consolidated capacity for
building projects, as well as creating and cultivating relations. Over more than 25 years in the
field, Philanthropy Centro Studi has enriched academic profile and strengthened
organizational skills and capability to work as an international liaison facilitator, acquiring an
ever widening circle of competences, and creating networks.

Headquartered in a highly evaluated university, Philanthropy Centro Studi is a research,
training and consulting center within the University of Bologna. Philanthropy Centro Studi
also set up www.fundraising.it, the first and the most visited Italian website dedicated to
fundraising. Philanthropy Centro Studi was the creative force behind the ‘Festival of
Fundraising’, the 4th most attended conference about fundraising in the world.

Philanthropy Centro Studi is very well known in the fundraising international arena, and very
much esteemed by colleagues in Italy and all over the world.

Clients of Philanthropy

5 per mille in Europa - progetto di ricerca per conto di AISM Genova
Abbracci coop sociale - consulenza

Abeo Liguria - consulenza

Action Aid - piano strategico

AESE Portogallo - docenze

AFP San Antonio - docenze

Ministero del Lavoro - Agenzia per le onlus - Commissione Fundraising realizzazione
documento sulle buone pratiche della raccolta fondi
Aias Bologna - consulenza

Aias Sardegna - consulenza

Alcun - docenza

Ail Forli Cesena - consulenza

AISOS - consulenza

Aiutare i Bambini - Mission Bambini - consulenza
Ajuda de Berco - Portogallo - consulenza

Ales 2017 - Ministero Beni Culturali - consulenza
Altromercato Rimini - formazione

Amka Onlus Roma - consulenza

ANGSA Regione Umbria - consulenza

Anpas - consulenza

Antoniano - consulenza

Assiprov - consulenza

Ordine dei Francescani - consulenza

Associazione Carabinieri - consulenza



Associazione Devoti di Madre Teresa ONLUS - consulenza
Associazione Italiana Calciatori ONLUS - consulenza
Associazione Italiana Celiachia - consulenza

Attive come prima - consulenza

Auser - consulenza

Avis Forli Cesena - consulenza

Azienda Ospedaliero Universitaria Bologna - consulenza
Azienda USL Cesena - consulenza

Azienda USL Forli - consulenza

Badia Alatri - consulenza

Bambini Cardiopatici ONLUS - consulenza

Banca di credito cooperativo romagna est - consulenza
Banca Popolare di Milano - consulenza

Banco Alimentare dell'Emilia Romagna - consulenza
Bucaneve Coop Castelgoffredo - consulenza

Opera Camilliani - consulenza

Campus Bio Medico - consulenza

Mantova Casa del Sole - consulenza

CCS Italia - consulenza CEIDA

Centro Gulliver Varese - consulenza

Chianti Banca - consulenza

Circolo dei Lettori - consulenza

CIRPA - consulenza

Comune di Forli - fundraising - consulenza

Comune di Roma Fundraising in Usa - consulenza
Comune di Torino

Conferenza Episcopale Italiana - consulenza
Convegno Triveneto degli Istituti diocesani per il sostentamento del clero - docenza
Coop Le Api- consulenza

Coop sociale EDEREC- consulenza

Coop sociale Tonino Setola- consulenza

Cooperativa Pars- consulenza

Coopi- consulenza

Cottolengo Torino - consulenza

Credito di Romagna - consulenza

Croce Blu- consulenza

Croce Rossa Italiana - consulenza

CSV Biella, Catania, Ferrara, Forli, Genova, Marche, Modena, Nazionali, Reggio Emilia,
Valle d'Aosta- consulenza

Cuea — Kenya - consulenza

Dopolavoro Ferroviario Bologna - consulenza

EFA - European Fundraising Association - consulenza
Ente Nazionale Sordi - Campania Napoli- consulenza
Facolta teologica del triveneto- consulenza

Faes- consulenza

Famiglie Numerose- consulenza

Festival dell'economia interculturale- consulenza
Fiera Non profit Forli- consulenza

Fondazione Corazza- consulenza

Fondazione Adolescere- consulenza



Fondazione Albero della Vita- consulenza

Fondazione ANT Bologna- consulenza

Fondazione Borsalino- consulenza

Fondazione Cariplo - progetto fondazioni comunitarie- consulenza
Fondazione Casa della Carita- consulenza

Fondazione Centro Ricerche Marine- consulenza
Fondazione Cometa Onlus- consulenza

Fondazione Comunita di Milano - Cariplo- consulenza
Fondazione con il Sud- consulenza

Fondazione di Forli- consulenza

Fondazione di VIgnola- consulenza

Fondazione Ducati - consulenza

Fondazione Ernst Young- consulenza

Fondazione Europa e Liberta- consulenza

Fondazione Garrone- consulenza

Fondazione Humanitas- consulenza

Fondazione Impatto 0- consulenza

Fondazione Istituto di Ricerca per la Comunicazione della Disabilita e del Disagio-
consulenza

Fondazione Ivo de Carneri- consulenza

Fondazione Lang- consulenza

Fondazione le madri- consulenza

Fondazione Meeting Rimini- consulenza

Fondazione Meyer- consulenza

Fondazione Milan Onlus- consulenza

Fondazione Nuovi Giorni Onlus- consulenza

Fondazione Orchestra Toscana- consulenza

Fondazione Ospedale BRA - consulenza

Fondazione per 1'educazione- consulenza

Fondazione per I'Evangelizzazione- consulenza

Fondazione per la Ricerca Biomedica Onlus- consulenza
Fondazione per la Romagna e/o per lo Sviluppo- consulenza
Fondazione Querini Stampalia- consulenza

Fondazione Reggio Children- consulenza

Fondazione Renato Piatti- consulenza

Fondazione RUI- consulenza

Fondazione Santa Maria della neve- consulenza

Fondazione Serono- consulenza

Fondazione Spazio Reale Firenze Don Giovanni MOmigli- consulenza
Fondazione Sussidiarieta- consulenza

Fondazione Teatro Lirico Ferrara- consulenza

Fondazione Umanamente- consulenza

Fondazione Umanitaria Milano- consulenza

Fondazione Villa Maria - Ettore Sanasavini per la ricerca scientifica- consulenza
Foundation Center Boot Camp- consulenza

Francescani Roma (Mirri) - consulenza

Fraternita San Carlo - Missionarie- consulenza

Fraternita San Carlo - Portogallo- consulenza

Fraternita San carlo - Roma- consulenza

Fresco Institute Italia - consulenza



Comunita Giovanni XXIII- consulenza

IL faggio di vallombrosa onlus- consulenza
Il sole 24 ore- consulenza

Il sollievo ONlus- consulenza

Iris Network- consulenza

IRST Meldola- consulenza

Istituto Oncologico Romagnolo- consulenza
King Badouin Fondation- consulenza

Lega Ambiente- consulenza

Lega del Filo D'Oro- consulenza

Lega Italiana Tumori - Bologna- consulenza
LUMSA- consulenza

Luxottica- consulenza

Misericordie Firenze- consulenza
MIUR-Lega Fibrosi Cistica- consulenza
Moige- consulenza

Monastero Cascinazza- consulenza
Monastero delle Sorelle Povere - Clarisse Forli- consulenza
Movimento per la VIta- consulenza
NPH-Francesca Rava- consulenza

Parsec- consulenza

Patologi oltre frontiera- consulenza
Piattaforma Cireneo

Politecnico di Milano- consulenza

Poste Italiane progetto consulenza

Quattro Zampe - Vier Pfoten- consulenza
Radio Maria World FAmily- consulenza
Regione Lombardia- consulenza

Ricerca Coop Sociali Forli- consulenza
Roberto Wirth Fund- consulenza

Rocca di monselice srl- consulenza
Rogazionisti- consulenza

Rotary Premio Solidarieta- consulenza
Sadurano- consulenza

Salesiani per il sociale- consulenza

Salute e Sviluppo ONG - Camilliani- consulenza
San Filippo Neri Chiesa- consulenza

San Patrignano- consulenza

San Vito al Tagliamento, BCC- consulenza
Santa Giulia - Torino- consulenza

Santa MAria della neve- consulenza
Santuario di Oropa Biella- consulenza
Scuola ebraica milano- consulenza

Serafico Assisi- consulenza

Sestri Levante consorzio Roberto Tassano- consulenza
Solevol centro Volontari Lecco- consulenza
Solidaris Bolzano- consulenza

Susan G. Komen- consulenza

Talenti- scuola enti religiosi- consulenza
Teatro Necessario - Scatenati- consulenza



Telefono Azzurro Rosa- consulenza
Telethon- consulenza

Touring Club Italia- consulenza

Two sails nonprofit LVIA- consulenza
Ucodep- consulenza

Umanitas Universita Milano- consulenza
Un ponte per- consulenza

UNFPA - Ambrogetti Corso di formazione- consulenza
Unidown- consulenza

UNitalsi Nicla Audit- consulenza
Universita Gregoriana- consulenza
UNOPS- consulenza

Urbino progetto di ricerca- consulenza
Viesse- consulenza

Villaggio Mafalda- consulenza

Voci della scuola- consulenza

We World - Intervita Onlus- consulenza
Wealth-X - materiali- consulenza

Academic Experience in the USA of Philanthropy Consultants

2012 to present  Visiting Professor in Fundraising, Columbia University, SIPA - School of
International and Public Affairs.

1996-1994 Visiting Scholar in Management of Nonprofit Organization, Robert F.
Wagner Graduate School of Public Service, New York University, New
York, NY.

Teaching Courses in the USA of Philanthropy Consultants

2013/2014/2015/2016/2017/2018 “Principles & Techniques in Fundraising” (INAF
U6907). Columbia University, SIPA - School of International and Public Affairs.

2016 “Factors Critical to Success in Fundraising Development: The European Model”.
(FUNDKA4420) Columbia University, School of Continuing Education (now SPS - School of
Professional Studies).

Teaching Courses in Italy (previous 10 Years of Philanthropy
Consultants)

Principles and Techniques of Fundraising. School of Economics, Management and
Statistics. Forli Campus, University of Bologna.

Video-Professor at the course in Fund Raising at the ‘Consorzio Universitario Nettuno-
network per ['universita ovunque’, (recorded video lectures for a duration of 10 hours). The
lessons were broadcasted on Italian public television (Rai — Radiotelevisione Italiana).

Management of Social Enterprises. Master's Degree in Social Entrepreneurship and local E-



Governance. Faculty of Political Science, University of Pisa.

Management of Nonprofit Organization, online degree in Economics at the School of
Economics, Management and Statistics. Forli Campus, University of Bologna.

Economic-Business Profile, part of the degree in Economics and Commerce. School of
Economics, Management and Statistics. Forli Campus, University of Bologna.

Strategy of Fundraising and Peopleraising. Degree Programme in Economics of Co-
operative Companies and Non-profit Organisations. School of Economics, Management and
Statistics. Forli Campus, University of Bologna.

Business Strategy and Ethics. Masters degree for Business Lawyers, Scuola Superiore
SPISA. Faculty of Law, Forli Campus, University of Bologna.

Business Economics. Masters in Management of Not for Profit Organizzations at the School
of Economics, Management and Statistics, University of Turin.

Conflict Management, Masters in Management of Non-profit Organizations. School of
Economics, Management and Statistics , Bocconi University, Milan.

Scientific Research of Philanthropy Consultants (previous 10
years)

(2016) Holder of oriented fundamental research (financed by the MIUR Minister of the
University) Research title: L’analisi delle erogazioni delle Fondazioni di Origine bancarie:
il caso Cariplo e le Fondazioni di Comunita. The research aimed to produce the start-up of
the fundraising offices in 7 Community Foundations of the Cariplo system.

(2014) Holder of oriented fundamental research (financed by the MIUR Minister of the
University) Research title: Il sistema di certificazione CRFE- Certified Fundraising
Executive. The research had as result the publication of La misurazione e la valutazioni dei
costi di fundraising, Philanthropy Edizioni, Forli, 2014

(2012) Holder of oriented fundamental research (financed by the MIUR Minister of the
University) Research title: Accountability, governance e collaborazione nelle aziende
nonprofit. The research had as result the publication of /I Futuro del non profit:
accountability, governance, collaborazione, Philanthropy Edizioni, Forli, 2012.

(2010) Holder of oriented fundamental research (financed by the MIUR Minister of the
University) Research title: Accountability e aziende nonprofit. (Accountability and non-
profit enterprises) The research had as result the publication of Accountability e aziende
nonprofit”, Guerini e Associati, Milano, 2010.

(2008) Holder of oriented fundamental research (financed by the MIUR Minister of the
University) Research title: Accountability, governance e collaborazione nelle aziende
nonprofit. (Accountability, governance and cooperation in non-profit companies.)

(2007) Winner of the Research program Leonardo da Vinci, Forli Campus, University of
Bologna at cooperative enterprise in Brussels. Supervisor prf. Miretta Giacometti, Industrial
Liaison Office “UETP Alma Mater”, Forli Campus, University of Bologna, School of



Economics, Management and Statistics.

(2006) Holder of oriented fundamental research (financed by the MIUR Minister of the
University) Research title: Professionisti della raccolta fondi: i fundraiser al lavoro. (Fund
raising experts: fundraisers at work.) The research had as result the publication of Fundraiser:
professionista o missionario? Storia e futuro di una figura chiave del non profit (con Giorgio
Vittadini), Guerini e Associati, Milano, 2006.

(2006) Research activity for Philanthropy Centro Studi on “I bisogni formativi delle aziende
nonprofit” (Educational needs of non-profit companies) Research responsible.

Some International Presentations of Philanthropy Consultants
(previous 10 years)

Nairobi, December 2018. Speaker at CUEA - Catholic University of East Africa, Master
Class: Advanced class in Fundraising.

Amsterdam, October 2017. Speaker at the International Fundraising Conference, Master
Class: A deep dive into donor-centered major gift fundraising.

Nairobi, April 2017. Speaker at CUEA - Catholic University of East Africa: Principle and
Techniques of Fundraising.

Boston, January 2017. Speaker at Tuft University School Fundraising Conference: the
European experience.

Amsterdam, October 2016. Speaker at the International Fundraising Conference, Master
Class: A deep dive into donor-centered major gift fundraising.

Boston, March 2016. Speaker at the International Fundraising Conference Association
Fundraising Professional with the report Ethics and Fundraising: establish an international
comparison”.

Baltimore, March 2015. Co-speaker (with Andrew Watt) at the International Fundraising
Conference, with the report: Accountability and Fundraising: establish an international
comparison.

Amsterdam, October 2015. Speaker at the International Fundraising Conference. Master
Class: A deep dive into donor-centered major gift fundraising.

Guadalajara, September 2014. Plenary session speaker at the International Association of
Christian Broadcasting Conference with a talk on Principles and Techniques of Fundraising.

Guatemala City, June 2014. Plenary session speaker at the International Association of
Christian Broadcasting Conference with a talk on Principles and Techniques of Fundraising.

Santiago del Chile, May 2014. Plenary session speaker at the International Association of
Christian Broadcasting Conference with a talk on Principles and Techniques of Fundraising.

Warsaw, October 2012. Plenary session speaker at the National Polish Conference of
Fundraising (Polskie Stowarrzyszenie Fundraisingu) with a talk on Freedom of Fundraising:
The Overhead Myth.



Barcelona, June 2012. Plenary session speaker at the Asociacion Espanola de Fundraising
National Conference with a talk on: Freedom of Fundraising: The Overhead Myth.

Toronto, November 2011. Speaker at the Conference AFP Association of Fundraising
Professional Toronto Greater Area, with a talk on: Is The Pyramid dead?.

Paris, November 2010. Speaker at the Association Francaise des Fundraisers National
Conference with a paper on Freedom of Fundraising: the Overhead Myth.

Amsterdam, October 2010. Speaker at the International Fundraising Conference with paper
on: A deep dive into donor-centered Major gift fundraising.

Lisbon, March 2010. Speaker at the Portuguese Fundraising Conference, New University of
Lisbon, with the Report Fundraising and friendraising.

Toronto, November 2010. Speaker at the AFP Conference, Association of Fundraising
Professionals. Toronto Greater Area, with a paper on: Is The Pyramid dead?.

Lisbon, January 2008. Speaker at the Portuguese Fundraising conference. School of
Economics, Management and Statistics, New University of Lisbon, with a paper on:
Strategies of fundraising.

Lisbon, June 2008. Speaker at “The nonprofit European panorama: a review”, School of
Economics, Management and Statistics, Catholic University of Lisbon, with a paper on “The
future of fundraising in Italy”.

Berlin, May 2008. Speaker at the 50° Annual General Meeting of ICFO, (International
Committee on Fundraising Organizations), Berlin Chamber of Commerce, with a paper on
“Charities, Social Cohesion and Public Opinion”.

Indianapolis, October-November 2007. Period abroad, to attend conferences and carry out
research activities in collaboration with the Center on Philanthropy of the University of
Indiana, Indianapolis.

Speaker and researcher on the themes of: Principles and Techniques of Fundraising,
Interpersonal communication skills, developing annual sustainability, developing major gift,
Managing the capital campaign, Purposeful board, Powerful fundraising, Preparing successful
grant proposal.

London, June 2007. Speaker at the Conference Institute of Fundraising Conference:
“Certificate Fundraising Executive: why do we need an European Authority”, with the report
“Voluntary certification: the preferred alternative to government control”.

Bratislava, April 2007. Speaker at the “IFRC - International Fundraising Congress”,
University of Bratislava, with the paper: Engaging donor trust.

Books edited by Philanthropy Centro Studi and Philanthropy

Consultants
Melandri V. (2018), Melandri Fundraising. Principia Editora, Lisbon (Portuguese Edition of
Melandri V. (2017), Fundraising Collana Philanthropy-Maggioli, Rimini) (in print).



Melandri V. (2018), Melandri Fundraising. Ediciones Universidad de Navarra Pamplona
(Spanish Edition of Melandri V. (2017), Fundraising Collana Philanthropy-Maggioli,
Rimini) (in print).

Melandri V. (2017), Melandri Fundraising. Creating Stronger Donor Relationships to
Sustain your Nonprofit for The Really Long Haul, Civil Sector Press, Toronto. (English
Edition of Melandri V. (2017), Fundraising. Il manuale piti completo per fare raccolta fondi,
Collana Philanthropy-Maggioli, Rimini.

Melandri V. (2017), Fundraising. The Most Comprehensive Manual for Fundraising
(Fundraising. Il manuale piu completo per fare raccolta fondi), Collana Philanthropy-
Maggioli, Rimini.

Melandri V. (2017), Governance in Continental Europe in Cagney P. (ed.) (2017), Global
Practices or CSO, NGO, and other Nonprofit Boards. Lesson from Around the World, Wiley,
San Francisco.

Warwick M., Overman E., Melandri V. (2015), Direct Mail. How to Write Successful Letters
(Direct mail. Come scrivere lettere di successo), Collana Philanthropy-Maggioli, Rimini.

Melandri V. (2014), Telemarketing for Fundraising (Telemarketing per il fundraising),
Collana Philanthropy-Maggioli, Rimini.

Melandri V. (2012), Fundraising Manual. Fundraising in Nonprofit Organizations and
Public Bodies (Manuale di fundraising. Fare raccolta fondi nelle organizzazioni nonprofit e
negli enti pubblici), Collana Philanthropy-Maggioli, Rimini.

Melandri V., Mallabone G., Balmer K. (2012), Reaching Excellence in Fundraising. Audit as
a Tool to Improve Fundraising (Raggiungere 1’eccellenza nel fundraising. L’audit come
strumento per migliorare la raccolta fondi), Collana Philanthropy-Maggioli, Rimini

Melandri V. (2012), Volunteer Research Manual. People Serving a Good Cause (Manuale per
la ricerca dei volontari. Persone al servizio di una buona causa), Collana Philanthropy-
Maggioli, Rimini.

Melandri V. (2012), Freedom of Fundraising (Liberta di Fundraising), Philanthropy Edizioni,
Forli.

Melandri V (2012), Freedom of Fundraising, Philanthropy Edizioni, Forli (English Edition
of Liberta di Fundraising, Philanthropy Edizioni, Forli).

Melandri V. (2010), Time Donators: Manual for Collecting Volunteers (Donatori di tempo:
manuale per la raccolta di volontari), Philanthropy Edizioni, Forli.

Melandri V. (2010), Principles and Techniques of Fundraising (Principi e tecniche di
fundraising), Philanthropy Edizioni, Forli.

Melandri V. (2009), Measure and Evaluate Fundraising Costs (Misurare e valutare i costi di
fundraising), Philanthropy Edizioni, Forli.

Melandri V., Farolfi B. (eds.) (2008), Fund Raising in Italy: History and Prospects (11 fund
raising in Italia: storia e prospettive), Il Mulino, Bologna.



Melandri V. (2008), The Future of Nonprofit: Accountability, Governance and Collaboration
(Il futuro del nonprofit: accountability, governance e collaborazione), Philanthropy Edizioni,
Forli.

Melandri V. (2007), Promote a Foundation for Fundraising (Promuovere una fondazione
dedicata alla raccolta fondi), Philanthropy Edizioni, Forli.

Melandri V. (2007), Develop the Case for Fundraising (Sviluppare il caso per la raccolta
fondi), Philanthropy Edizioni, Forli.

Melandri V. (2007), Ask for and get Great Donations (Chiedere e ottenere grandi donazioni),
Philanthropy Edizioni, Forli.

Melandri V. (2007), The Capital Collection Campaign (La campagna di raccolta capitali),
Philanthropy Edizioni, Forli.

Melandri V., Chionetti G. (2007), Social Telemarketing (Telemarketing sociale), Philanthropy
Edizioni, Forli.

Melandri V., Solfrini G. (2007), Find Work in the Nonprofit (Trovare lavoro nel nonprofit),
Philanthropy Edizioni, Forli.

Melandri V., Calderaio P., Noto M., Solfrini G. (2005), Work Destination: A new
Employability Model (Destinazione Lavoro: un nuovo modello per 1I’occupabilitd), Guerini e
Associati, Milano.

Melandri V. (2005), Accountability in Nonprofits: Information Tools and Systems for the
Third Sector (L’accountability nelle aziende nonprofit: strumenti informativi e sistemi per il
terzo settore), Guerini e Associati, Milano.

Rosso H., Tempel E., Melandri V. (2004), The Book of Fund Raising: Ethics Strategy and
Fundraising Tools (11 libro del Fund Raising: etica strategia e strumenti della raccolta fondi),
Etas Rizzoli, Milano. (Italian edition of the book Rosso H., Tempel E. (2003), Achieving
Excellence in Fundraising, Jossey Bass, Hoboken, New Jersey).

Melandri V., Vittadini G. (2004), Fundraiser: Professional or Missionary? History and
Future of a Key Nonprofit Figure (Fundraiser: professionista o missionario? Storia e futuro di
una figura chiave del non profit), Guerini e Associati, Milano.

Melandri V. (2004), Materials for a Fund Raising Course (Materiali per un corso di Fund
Raising), Dupress Edizioni, Bologna.

Melandri V., Masacci A. (2004), Fund Raising for Non Profit Organisation (Fund Raising per
le organizzazioni nonprofit), (2nd. Ed.) Il Sole 24 Ore, Milano.

Melandri V., Solfrini G. (2004), Orientation and Self-Marketing (Orientamento e self-
marketing), Dupress Edizioni, Bologna.

Ellis S., Melandri V. (2003), People Raising, Volunteer Search Manual (People raising,
manuale di ricerca volontari), Carocci Editore, Roma. (Published in English in 2002 with the
title Volunteer Recruitment and Membership Development Book, Energize Book, San
Francisco).
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Melandri V., Solfrini G. (2003), Understand Work, Invent Work, Thrive with Work (Capire il
lavoro, inventare il lavoro, prosperare con il lavoro), (2nd. Ed.) Dupress Edizioni, Bologna.

Melandri V., Sapignoli R., Zanelli E. (2003), Fundraising Trip: Success Stories in
Fundraising in Italy (Viaggio nel fund raising: casi di successo nella raccolta fondi in Italia),
Monti Editore, Saronno.

Melandri V. (2001), Nonprofit and Cooperation in the Library (Non profit e cooperazione in
biblioteca), Centro di Documentazione Internazionale A.I.C.CO.N., Forli.

Melandri V. (2001), The Criteria for the Distribution of Banking Foundations (I criteri di
erogazione delle fondazioni di origine bancaria), Quaderni della SPISA, Bologna.

Melandri V., Masacci A. (2000), Fund Raising for Non Profit Organisation (Fund Raising per
le organizzazioni non profit), Il Sole 24Ore, Milano.

Melandri, V., Orioli F. (2000), Freeing up Work: Managing Human Resources In Non-Profit
Organizations (Liberare il lavoro: la gestione delle risorse umane nelle organizzazioni non
profit), Monti, Milano.

Mason E. D., Melandri V. (1999), Management for Non Profit Organisation (Il management
delle organizzazioni non profit), Maggioli Editore, Rimini.

Melandri V. (1999), Manage an Association (Gestire un’associazione), Fenacom, Roma.

Melandri V. (1998), Business Paradoxes: New Ideas from the Non-Profit World (Paradossi
aziendali: nuove idee dal mondo non profit), Monti, Saronno.

Melandri V. (1997), Understand Work, Invent Work, Thrive with Work (Capire il lavoro,
inventare il lavoro, prosperare con il lavoro), Edizioni Nautilus, Bologna.

Melandri V. (1997), What is a Career Service (Che cos’¢ un Careers Service), Universita di
Bologna, Fondazione Ceur, Bologna.

Melandri V. (1996), Brooklyn-Manhattan Back and Forth (Brooklyn-Manhattan andata e
ritorno), Il Ponte Vecchio, Cesena.

Articles of Consultant of Philanthopy
Melandri V. (2017), Direct Response Television Advertising: a Case of Success (Direct
Response Television Advertising: un caso di successo), Enti Non-Profit, p. 30.

Melandri V. (2017), Develop the “Case” for Fundraising (Elaborare il “caso” per la raccolta
fondi), Enti Non-Profit, n. 4 April, pp. 29-33.

Melandri V. (2017), The Australian “Face to Face” Hybrid Model: Opportunities and
Challenges in Italy (11 modelloibrido di “face to face” australiano: opportunita e sfide in
Italia), Enti Non Profit, n. 1 Jaunary, pp. 21-25.

Melandri V. (2017), The Business Logic of “Web 2.0 at the Service of the Good Cause (La
logica aziendale del “Web 2.0” al servizio della buona causa), Enti Non Profit, n. 2 February,
pp. 42-46.
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Melandri V. (2017), Measure the Success of Fundraising Campaigns (Misurare il successo
delle campagne di raccolta fondi), Enti Non Profit, n. 5 May, pp. 19-23.

Melandri V. (2016), How to Maximize Fundraising Results with New Tools and some Advice
(Come massimizzare i risultati di fundraising con nuovi strumenti e qualche consiglio), Il Sole
24 Ore-Terzo Settore, n. 10 October, pp. 42-46.

Melandri V. (2016), How to Make Tempting the Donation (Come rendere invitante la
donazione), Il Sole 24 Ore-Terzo Settore, n. 5 May, pp. 39-43.

Melandri V., Spinsanti D. (2011), The Will and Bequest: the Case of Lega del Filo d’Oro (1
lasciti e 1 testamenti: il caso Lega del Filo d'Oro), Il Sole 24 Ore-Terzo Settore, n. 9
September, pp. 38-42.

Melandri V. (2016), Individual Giving Model (Il Modello di donazione individuale), I1 Sole
24 Ore-Terzo Settore, n. 7/8 July/August, pp. 38-43.

Melandri V. (2016), The Non-Profit Sector: Limits and Potential (Il settore non profit: limiti e
potenzialitd), Il Sole 24 Ore-Terzo Settore, n. 11/12 November/Dicember, pp. 40-44.

Melandri V. (2016), The Need for Voluntary Fundraiser Certification: the Cfre Case (La
necessita di una certificazione volontaria dei fundraiser: il caso Cfre), Il Sole 24 Ore-Terzo
Settore, n. 1 Jaunary, pp. 54-58.
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